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Who We Are: Knowledge and Advice for 200+ Global Companies
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RI officially launched with first RI expands operations from 15t annual conference in New

annual conference on Denmark, U.S., and Spain to AN USA - A eI Orleans: Welcome to the Reputation

Reputation. First peer-reviewed South Africa, Brazil, Chile, and Economy — a place where people

journal CRR published the U.K. care more about the companies
behind the products and services
they buy.

2013

1996 2000 2006 2009 2013
RI co-founder Charles RI establishes thought RI designs RepTrak® as a RI Knowledge Center is R Reputation Trust is launched to provide
Fombrun pioneers the leadership network of measurement tool for founded to produce and executives with proprietary content,
field of Reputation. academics and auditing and managing manage global thought T training, and a network needed to succeed
practitioners. reputations and begins the leadership. in today’s Reputation Economy.
largest global study of

corporate reputation.
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Subscribe to our Knowledge Center and gain access our Global Insights

ACTIVE KNOWLEDGE
» Company-Specific RepTrak® Report
» Annual Reputation Leaders Study —
Custom to Member

» Member-Hosted Workshops

Training

-‘i

» Online Reputation Academy
» Reputation Management Training
» iPad Applications

il

PASSIVE KNOWLEDGE

» Database of Proprietary Reputation Case
Studies

» Quarterly Reputation Intelligence Magazine
» Online Tools and Digital Database

» Global Practitioner Network
» Global Annual Conference
» Online Communities
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Business Case for Reputation Management

Your success as a company
relies on people supporting
you...

« Buying your products...
« License to operate...

« Investing in you...

Reporting on your point of view...

Delivering on our strategy...
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For them to support
you they need to trust
you.

Trust you as a company
that will deliver on its
promises.

A company who has a
good reputation

eSTEEM

tEELING
Jqiway

TRUST
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For your stakeholder to trust you, If you_deliv_er on _thes_e 7 dimensions
you will be in a situation where each

you neec_l to deliver on their stakeholder will be willing to support
expectations... you.

They expect you to be leading within 7 qan<e ”’°duc%e

. . : Qe 7
key dimensions — e

Products / Services
Innovation

Workplace
Governance
Citizenship
Leadership

Financial Performance

NOoUu s wWN =

How do they see you?
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Reputation is on the Agenda of Companies
% 63%
56% 0
Say that Reputation is a HIGH Expect Reputation Management to
priority to Executive Management be a HIGHER PRIORITY for their

and Board of Directors company in the next 2-3 years

REPUTATION IS

INCREASING IN IMPORTANCE

52% sayitis a
HIGHER priority than last year
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Source: Reputation Institute, Reputation Leaders Study, 2013
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Strong link between Reputation and Stock Price INSTITUTE

—— S&P 500 Index ——Top 10 Most Highly Reputed Companies
300

USA Best Reputed Companies vs. S&P 500
250 2006 — 2013

Top 10 Most Highly
Reputed Companies in USA
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Based on the daily stock values for Top 10 companies in US RepTrak® Pulse rankings & S&P 500 Index values.
All Index Values show a percentage change from January 1, 2006.

® is a registered trademark of Reputation Institute. Copyright © 2013 Reputation Institute. All rights reserved.
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CSR RepTrak® 100 — “The Best CSR Reputation the World”

Compete Across the 15 Largest Economies...

Asia Pacific

The Best 100 Companies...
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CSR Drives Support

CSR Score
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Please select a number from 1 to 7 where “1” means “| strongly disagree” and “7” means “| strongly agree”.

Note: Data are based on 2013 US RepTrak® Pulse conducted in in Mar-Apr of 2013:
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73%

71%

63%

59%

Above 80 |Excellent/Top Tier

70-79

Strong/Robust

60-69

Average/Moderate

40-59

Weak/V ulnerable

Below 40

Poor/Bottom Tier




... But the Return on Investment is low from CSR
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The Top 100 companies spend on average $ 50 mill a year on CSR activities but they are
not getting their message across to consumers:

56-61% of consumers are neutral or not sure
If companies can be trusted to deliver on Citizenship,

Governance, and Workplace

CITIZENSHIP

Only 35% believe
these companies are
good corporate citizens
that support
good causes & protect
the environment

GOVERNANCE

Only 40% believe
these are responsibly-
run companies that
behave ethically and
are open & transparent
in business dealings

RepTrak® is a registered trademark of Reputation Institute. Copyright © 2013 Reputation Institute. All rights reserved.

Note: Data is based on Global RepTrak® 100 2013 Study conducted in Jan-Feb

WORKPLACE

Only 36% believe
these companies are
appealing places to
work
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WHO HAS THE BEST PERCEPTION FOR CSR?

—
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¥ CSRRepTrak100

by Reputation Institute
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2013 Global CSR Reputation Winners INSTITUTE
Microsoft, The Walt Disney Company, Google,
2013 and BMW have the best CSR perceptions in the
) world
a8 Microsoft |:> 1) 29
1
: . A group of 4 companies take the top spot in the 2013 CSR RepTrak®
(e h 2 100. Microsoft, The Walt Disney Company, Google, and BMW all
72.
The LTF@ISNEP Company F (3) - have a strong perception when is comes to Citizenship, Governance,
: and Workplace.
GOL)S[Q ‘ ) (211 | |
3 . The top 10 is rounded out by Daimler, Sony, Intel, Volkswagen,
' Apple, and Nestlé.
@ |:> (4) (7214
4 _ . Intel and Nestlé are new to the top 10 pushing out Colgate-Palmolive
and LEGO from the top 10.
DAIMLER f © (@R
5 . . The top 10 Companies come from a cross-fit of industries: IT,
Entertainment, Automobile, Electronics and Food.
6 SONY (8)  (69.4
: . The German car industry has 3 companies in the top 10 leaving their
‘] intel'> ; competitors far behind; # 20 Honda, #21 Toyota, # 32 Volvo, # 72
7 ’B,Jrr" L/ F (12) — Ford, #83 Suzuki, # 88 Peugeot-Citroén, # 93 GM, and #95 Nissan
‘ (7) (6929 . Noteworthy swings:
8 ' PepsiCo falls 26 places - 4 point drop
: Panasonic falls 44 places - 5 point drop
= 5 69.21 Nissan falls 53 places - 5.5 point drop
9 & (5) i H&M falls 22 places - 3 point drop
@ Cineste  Poo (@
10 == I Above 80 |Excellent/Top Tier
70-79 Strong/Robust
60-69 Average/Moderate
All CSR RepTrak® scores that differ by more than +/-0.9 are significantly different at the 95% confidence level. 40-59 Weak/Vulnerable
.Below 40 |Poor/Bottom Tier

CSR RepTrak® scores are based on questions measuring Workplace, Governance, and Citizenship (captured in the CSR score
on a 0-100 scale).

RepTrak® is a registered trademark of Reputation Institute. Copyright © 2013 Reputation Institute. All rights reserved.
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CSR RepTrak® - Top 10 last 4 years INSTITUTE
2013 2012 2011 2010
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RepTrak® is a registered trademark of Reputation Institute. Copyright © 2013 Reputation Institute. All rights reserved.




REPUTATION

CSR RepTrak®: INSTITUTE
The World's Best Regarded Companies for CSR (1 — 50)

Company CSRRepTrak® Company CSRRepTrak®
1 Microsoft 72,97 26 Samsung Hectronics 66,50
2  The Walt Disney Company 72,83 27 The Coca-Cola Company 66,43
3  Google 72,71 28 Amazon.com 66,26
4 BMW 72,14 29 Procter & Gamble 66,16
5 Daimler (Mercedes-Benz) 70,65 30 Ferrero 66,15
6 Sony 69,49 31 Giorgio Armani Group 66,14
7 Intel 69,32 32 Volvo Group 66,13
8 Volksw agen 69,29 33 Bridgestone 65,98
9 Apple 69,21 34 Deutsche Lufthansa 65,93
10 Nestlé 69,00 35 Hectrolux 65,91
11 LEGO Group 68,77 36 Siemens 65,86
12 Rolex 68,45 37 IKEA 65,84
13 Canon 68,02 38 Oracle 65,72
14  Kellogg Company 67,90 39 Hilily 65,64
15 Johnson & Johnson 67,80 40 Marriott International 65,60
16 Colgate-Palmolive 67,62 41 SAS (Scandinavian Airlines) 65,60
17 Danone 67,25 42  Goodyear 65,55
18 IBM 67,09 43 3M 65,54
19 Philips Electronics 67,03 44  Whirlpool 65,43
20 Honda Motor 67,03 45  General Hectric 65,42
21 Toyota 66,96 46 FedEx 65,33
22 Adidas Group 66,90 47 Barilla 65,30
23  Michelin 66,75 48  Abbott Laboratories 65,28
24  L'Oréal 66,66 49 Kraft Foods 65,26
25 Hew lett-Packard 66,51 50 Dell 65,25

Excellent/Top Tier Above 80 All CSR RepTrak® scores that differ by more than +/-0.9 are significantly different at the
Strong/Robust 70-79 95% confidence level.

Average/Moderate 60-69
Weak/Vulnerable 40-59 CSR RepTrak® scores are based on questions measuring Workplace, Governance, and
Poor/Bottom Tier Below 40 Citizenship (captured in the CSR score on a 0-100 scale)

RepTrak® is a registered trademark of Reputation Institute. Copyright © 2013 Reputation Institute. All rights reserved.
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CSR RepTrak®: INSTITUTE
The World's Best Regarded Companies for CSR (51 — 100)

Company CSRRepTrak® Company CSRRepTrak®
51 Singapore Airlines 65,20 76 UPS 63,49
52 Cisco Systems 65,20 77 ACER 63,35
53 Pirell 65,18 78 Carlsberg Group 63,31
54 HJHeinz 64,95 79  DuPont 63,09
55 Nintendo 64,91 80 eBay 63,09
56 Heineken 64,86 81 Hertz Global Holdings 63,04
57 LG Corporation 64,74 82 Starbucks Coffee Company 62,97
58 LVMH Group (Moét Hennessy-Louis 64,69 83  Suzuki Motor 62,96
59 Nokia 64,65 84 Qantas Airways 62,95
60 Bayer 64,59 85  GlaxoSmithKline 62,79
61 Panasonic 64,53 86 Boeing 62,72
62 Roche 64,51 87 Sharp 62,57
63 General Mills 64,50 88 Peugeot-Citroen 62,57
64 Toshiba 64,38 89 H&M 62,46
65  Unilever 64,15 90 Air France-KLM 62,38
66 Marks & Spencer Group 64,10 91 Lenovo Group 62,23
67 British Broadcasting Company (BBC 63,96 92 Hitachi 61,95
68 Diageo 63,94 93 General Motors Company 61,94
69 Nike 63,90 94 Pfizer 61,77
70 Bristol-Myers Squibb 63,81 95 Nissan Motor 61,76
71 Swatch Group 63,77 96 Fuijitsu 61,50
72  Ford Motor 63,76 97 British Airw ays-Iberia (International 61,33
73  Airbus 63,69 98 Zara (Inditex) 61,16
74 Fuijifilm 63,68 99 PepsiCo 61,04
75  Xerox 63,50 100 Bacardi 60,67

Excellent/Top Tier Above 80 All CSR RepTrak® scores that differ by more than +/-0.9 are significantly different at the
Strong/Robust 70-79 95% confidence level.

Average/Moderate 60-69
Weak/Vulnerable 40-59 CSR RepTrak® scores are based on questions measuring Workplace, Governance, and
Poor/Bottom Tier Below 40 Citizenship (captured in the CSR score on a 0-100 scale)

RepTrak® is a registered trademark of Reputation Institute. Copyright © 2013 Reputation Institute. All rights reserved.
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WINNERS ON THE 7 DIMENSIONS OF REPUTATION 2013
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Company winners within the 3 CSR Dimensions INSTITUTE

CSR Dimensions Winners.
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Citizenship: 49.6% of consumers across the 15
markets definitely agree that Disney is a good
corporate citizen who supports good causes &
protects the environment.

Governance: 48.8% of consumers across the
15 markets definitely agree that BMW is a
responsibly-run company who behaves ethically
and is open & transparent in its business dealings

Workplace: 51.1% of consumers across the 15
markets definitely agree that Google is an
appealing place to work who treats its employees
well

Citizenship: 'Company' is a good corporate citizen -- it supports good causes & protects the environment
Governance: '‘Company' is a responsibly-run company -- it behaves ethically and is open & transparent in its business dealings
Workplace: '‘Company' is an appealing place to work -- it treats its employees well

RepTrak® is a registered trademark of Reputation Institute. Copyright © 2012 Reputation Institute. All rights reserved.
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A WAY FORWARD FOR CSR PROFESSIONALS

—
—

¥ CSRRepTrak100

by Reputation Institute




REPUTATION ( [

A Way Forward for CSR Professionals o

1. Define the business case 2. Show tangible facts

Strong link between Reputation and Stock Price

CSR Drives Support

USA Best Reputed Companies vs. S&P 500
2006 —2013

A
Top 10 Most Highly Paih
Reputed Companies in USA A
- - V,f"\rv"
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3. Define relevance of CSR 4. Engage the organization
across stakeholders with a clear strategy

Stakeholders Expect Different Things from You

WHERE ARE YOU ON YOUR
cusorers crores REPUTATION JOURNEY?

—

FULL INTEGARTION INTO
5 LONG-TERMSTRATEGY &
INVESTMENTS

CROSS-FUNCTIONAL
4 MPLEMENTATION &
ACCOUNTABILITY

BUSINESS PLANNING
3 INTEGRATION

MANAGEMENT & MEASUREMENT
2 FRAMEWORK DEVELOPMENT

EXPLORATION &
PHASE ] BUSINESS RATIONALE INSTITUTE

REPUTATION



REPUTATION
INSTITUTE

Join our NEW Global CSR Network

ACTIVE KNOWLEDGE
¥ Company-Specific RepTrak™ Report

GI O bal CSR NetWO r k »,::nMueiT:u(uriunLeuders:!udy—(usmm

¥ Member-Hosted Workshops

PAssIVE KNOWLEDGE
¥ Database of Proprietary Reputation Case
Studies

» Quarterly Reputation intelligence Magazine
¥ Online Tools and Digital Database

Get access to training, company data, and
knowledge sharing with peers

¥ Online Reputation Academy ¥ Global Practitioner Network

¥ Reputation Management Training ¥ Global Annual Conference

¥ iPad Applications » Online Communities

* The Global CSR RepTrak® results overall and for
your company

« 2 training sessions with CSR experts

+ 1 seat at the CSR Workshop at the annual
Reputation Institute conference in Miami, June
2014

Seth Kerker

Managing Director
* 12 month access to the Knowledge Center Reputation Institute

online database skerker@reputationinstitute.com
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Join the discussion

Reputation Intelligence Questions or Comments
Please post your questions or comments to

continue the discussion...

You
glsgé

Explore how you can get started on your
Reputation Journey

Join our global network of Reputation
Leaders

f

wWwWw.reputationinstitute.com

Get your company specific results: Find our local offices - please visit our website:
reptrak100@reputationinstitute.com

www.reputationinstitute.com/contact-us

Australia » Belgium ¢ Bolivia * Brazil « Canada « Chile « China « Colombia * Denmark ¢ Finlands France « Germany * Greece

* India * Ireland - Italy » Japan « Malaysia * Netherlands « Norway ¢ Peru ¢ Portugal « Russia * South Africa « Spain
Sweden  Switzerland « Turkey ¢ Ukraine « United Arab Emirates * United Kingdom ¢ United States

Copyright 2013. Reputation Institute. All Rights Reserved. 22
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