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F L A S h  O F  G e n i U S

SephORA’S eVeRywheRe 

Sephora’s commitment to innovation in mobile sets it apart in 

the Beauty category. Sephora’s apps integrate the brand’s many 

media streams, including a Twitter feed, Facebook updates, two 

blogs, and a YouTube channel. 

The apps feature continuously updated beauty news, advice, and 

product and trend information, as well as an interactive product 

catalog and reviews. In addition, the brand’s new iPad app has an 

innovative feature that transforms the device into a side-by-side 

mirror and video player. The front-facing camera enables users to 

see their own faces within the app while watching how-to videos 

for applying makeup.

Sephora’s ipad app 
includes a multimedia 

catalog and virtual mirror,  
among many other 

features
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SCOTT GALLOwAy
Clinical Professor of Marketing, NYU Stern
Founder, L2

Scott is the founder of L2, a think tank for digital innovation, 
and Clinical Professor of Marketing at the NYU Stern School of 
Business where he teaches brand strategy and digital marketing. 
Scott is also the founder of Firebrand Partners, an operational ac-
tivist firm that has invested more than $1 billion in U.S. consumer 
and media companies. In 1997, he founded Red Envelope, an 
Internet-based consumer gift retailer (2007 revenue, $100 million). 
In 1992, Scott founded Prophet, a brand strategy consultancy 
that employs more than 250 professionals in the United States, 
Europe, and Asia. Scott was elected to the World Economic 
Forum’s “Global Leaders of Tomorrow,” which recognizes 100 
individuals under age 40 “whose accomplishments have had 
impact on a global level.” 

Scott has served on the boards of directors of Eddie Bauer, The 
New York Times Company, Gateway Computer, and UC Berke-
ley’s Haas School of Business. 

VeROniqUe VALCU
L2

Veronique began her career in Deloitte Consulting’s Strategy 
& Operations practice where she worked with some of the 
word’s largest retail, manufacturing, and pharma corporations. 
While there, she conducted extensive social media analyses of 
consumer-facing brands and contributed to the firm’s growing 
interest in the space. Post Deloitte, she moved to the Winterberry 
Group where she performed strategic consulting for advertising 
and marketing services companies. Veronique received her B.A. 
in Communications from the University of Pennsylvania.

MAUReen MULLen
L2

Maureen leads L2’s Research and Advisory Practice where she 
helped developed the Digital IQ Index®. She has benchmarked 
digital marketing, e-commerce, and social media efforts of more 
than 300 brands across Pharma, Auto, Luxury, Specialty Retail, 
Beauty, and the Public Sector. Maureen also has led digital strat-
egy consulting engagements for a variety of Fortune 1000 clients. 
Before joining L2, Maureen was with Triage Consulting Group and 
led managed care payment review and payment benchmarking 
projects for hospitals, including UCLA Medical Center, UCSF, 
and HCA. Maureen has a B.A. in Human Biology from Stanford 
University and an M.B.A. from NYU Stern.

FReD bROwn
Brand Translation Expert, Last Exit

Fred is managing director of Last Exit’s London office where 
he leads web, social media, mobile, SEO, and eDM projects 
for clients including Belvedere, MediaCom, F&F, and numerous 
medical, aerospace and logistics brands. He began his career 
as an industrial designer, working on projects including the 
Airbus A380, Panasonic cell phones, and Polaroid cameras. In 
1999, aged 28, Fred launched award-winning new media agency 
Deepend’s first North American office in New York with fellow Last 
Exit partner Nuri Djavit; together leading digital projects for clients 
including FIT, Kenneth Cole, and Salomon Smith Barney. He has 
a First Class Honours Degree from London South Bank University 
and has served on the board of British Design Innovation.

R. DAnieLLe bAiLey
L2

Danielle began her career at The Home Depot, Inc., where she 
led a variety of internal consulting engagements focused on sup-
ply chain, merchandising, and in-store process improvement. She 
went on to manage the implementation of award-winning mobile 
initiatives for several large media clients, including The New York 
Times Company, NBC Universal, Disney/ABC, Maxim magazine, 
and Zagat. Danielle has a B.S. in Systems Engineering from the 
University of Virginia and an M.B.A. from NYU Stern.

ChRiSTine pATTOn
Creative Director, L2

Christine is a brand and marketing consultant with more than 
15 years of experience creating brand identities and marketing 
communications for aspirational and luxury brands. As creative 
director of L2, she leads the translation of the L2 brand across 
all touchpoints, with a particular focus on the visual packag-
ing of L2’s research.She began her career at Cosí, where she 
developed the brand and oversaw its evolution from concept 
through growth to 100 restaurants. Since then she has provided 
creative direction for a wide array of clients, including the launch 
of Kidville and CosmoGIRL! magazine. Christine received a B.A. 
in Economics and Journalism from the University of Connecticut 
and an M.B.A from NYU Stern.

JOn weinbeRG
L2

Jon began his career as a strategist and copywriter at The 
Moderns, a boutique Manhattan-based branding consultancy, 
where he worked with clients ranging from start-ups to Fortune 
1000 corporations. While there, he managed digital strategy for 
both the firm and its clients. Jon received an A.B. in Government 

with a secondary in Near Eastern Language and Civilizations from 
Harvard University, where he served as an associate editor for the 
Harvard International Review.

kATheRine TAiT
L2

Katherine is a Summer Research Analyst at L2 who contributed to 
the data collection, analysis and writing for this study. Before join-
ing L2, Katherine worked at the Boston Consulting Group and also 
has professional experience as a teacher and editor. She has an 
M.A. in Economics from The New School for Social Research and 
a B.A. in Sociology and Anthropology from Carleton College. 

JeSSiCA bRAGA
L2

Jessica, a freelance art director, specializes in identity, iconog-
raphy, event graphics, and invitations. She began her career 
in fashion, designing textiles and prints at Elie Tahari’s design 
studio in New York City. She then focused on the Elie Tahari brand 
aesthetic and consistency in design across its many developing 
disciplines. She went on to become the art director of a small, 
prestigious design firm in Chelsea, where she focused on event 
graphics, digital and print collateral, and brand aesthetics for 
companies both large and small. Jessica has a B.F.A. in Graphic 
Design and an A.A.S. in Illustration from Rochester Institute of 
Technology. 

MiChAeL LAZeROw
CEO, Buddy Media

Michael is a serial entrepreneur who has co-founded four suc-
cessful internet-based media companies. He has a passion for 
creating, managing and growing companies from the ground up. 
Michael’s first foray into entrepreneurship came with the founding 
of University Wire, an Associated Press-like network of more than 
700 student-run newspapers that is now owned by CBS Corp. 
Building on his growing experience in the online space, Michael 
next founded GOLF.com, which was purchased by Time Warner’s 
Time Inc. division in January 2006. 

Michael is currently the chairman and CEO of Buddy Media, Inc., a 
New York-based company whose Facebook management system 
is used by global brands and agencies. Michael graduated from 
Northwestern University in Evanston, Ill. with a B.S. and M.S. in 
Journalism in 1996. He is a regular contributor to Advertising Age, 
MediaPost, Fortune, and iMedia Connection, among other publica-
tions, and frequently is called upon to speak at industry events 
including the Monaco Media Forum, the Consumer Electronics 
Show, OMMA Global, Web 2.0 Expo, and iMedia Brand Summit.
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L2 is a think tank for digital innovation. 

We are a membership organization that brings together thought leadership 
from academia and industry to drive digital marketing innovation.

ReSeARCH

Digital iq index®: The definitive benchmark for online competence, Digital IQ Index® reports score 

brands against peers on more than 350 quantitative and qualitative data points, diagnosing their 

digital strengths and weaknesses. 

eVenTS

Forums: Big-picture thinking and game-changing innovations meet education and entertainment. 

The largest gatherings of prestige executives in North America.  

300+ attendees

Clinics: Executive education in a classroom setting with a balance of theory, tactics, and 

case studies.  

60 –120 attendees

working Lunches: Members-only lunches led by digital thought leaders and academics. 

Topic immersion in a relaxed environment that encourages open discussion. 

12–24 attendees

MbA Mashups: Access and introduction to digital marketing talent from top MBA schools.

COnSuLTinG

Advisory Services: L2 works with brands to garner greater return on investment in digital initiatives. 

Advisory work includes Digital Roadmaps, Social Media Strategy, and Site Optimization engagements.

MeMBeRSHiP

For membership info and inquiries: membership@L2ThinkTank.com

uPCOMinG 2011 eVenTS

 09.09.11  L2 Clinic    China  NYC

A full-day clinic devoted to raising brands’ Digital IQs in the 

world’s biggest—and soon-to-be most digitally savvy—

consumer market.

  11.10.11  L2 Forum   Innovation 2011  NYC

Called the “TED for marketing,” L2’s third-annual Innovation 

Forum will bring together the highest density of scholars, 

business leaders, startups, and marketing executives in  

North America.

  11.21.11  L2 Clinic   The Social Graph  PARIS

Academics and industry professionals highlight the 

opportunities, challenges, and underpinnings of social media 

in the prestige industry in a one-day, intensive Clinic. 

uPCOMinG 2011 ReSeARCH  

 pReSTiGe 100® Reports: 

 China

 DiGiTAL iq inDex® Reports: 

 Beauty

 Fashion & Leather Goods 

 Watches & Jewelry

 Gen y AFFLUenTS Reports: 

 Prestige Brand Ranking
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