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égi'li ég:"i Brand Sector 7(?]‘; ':;T){E AI4ELE ;ﬁ%’i&
(2011 EXEHE)
1 1 Toyota Automotive 30,280 9% 70%
2 2 Honda Automotive 17,280 -11% 81%
3 3 Canon Computer Hardware 12,029 3% 81%
4 4 Sony Consumer Electronics 9,111 -8% 68%
5 5 Nintendo Consumer Electronics 7,082 -8% 77%
6 6 [Panasonic Consumer Electronics 5,765 14% 47%
7 7 Nissan Automotive 4,969 30% 76%
8 8 Lexus Automotive 2,556 0% 70%**
9 9 Toshiba Diversified 2,347 1% 55%
10 12 |Nikon Optical 2,327 19% 86%
11 10 |Komatsu Machinery 2,297 -1% 80%
12 11 |Shiseido Personal Care 2,072 -8% 44%
13 15 |[Bridgestone Automotive 1,610 23% T77%
14 14 |Suzuki Automotive 1,510 13% 60%
15 16 [Ricoh Computer Hardware 1,161 3% 53%
16 18 [Daikin Machinery 968 -1% 61%
17 17 |Mitsubishi Electric Diversified 909 -13% 34%
18 20 |Asics Sporting Goods 906 14% 63%
19 13 [Sharp Consumer Electronics 818 -57% 52%
20 23 |Hitachi Diversified 739 10% 43%
21 26 |Unicharm Personal Care 722 14% 47%
22 22 [Fujitsu Computer Services 689 1% 34%
23 29 |Subaru Automotive 683 24% 67%
24 21 |Yamaha*** Diversified 676 -11% 71%
25 19 |Nomura Financial Services 672 -28% 24%
26 24 [Shimano Machinery 666 2% 87%
27 25 |Konica Minolta Computer Hardware 656 1% 72%
28 27 |Ajinomoto Food & Beverages 650 9% 34%
29 28 |Mazda Automotive 622 5% 72%
30 NEW |Kikkoman Food 567 New 44%

*"Best Global Brands 20121252942 L= L4775 RI%. "Best Global Brands 2012"0 7S R fifEs i€ iE4@ERALTLET,
**LexusDiEsNE LELRIIFEIEBEOHKIE,
***xYamahald VI N\EBER XMLV \BRA B OTSUNEEESELTERELTVET, BT LE L EE 2 DT,
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ZD5365ET IR IEFIEINSE =D&, FEEIZE IEHiE, 7O 7 EH 25 00—/ N UEEFEE < ERIL
TLVS Muji(+38% 21 i), E#KI Sy HIEZ S A—/ LT ZUREEERL TLYS Uniglo(23% 6
fi)*> Rakuten(+12% 10 £1)LIEAIZZ DIEEEIEINSE TLVET . $Z Uniglo OIS RfEIE 36
{BRILEAY, “Best Global Brands 2012 T 100 10 Gap(37 &R /L) IC A& HKk#ELEH>TLNVE
ER

@ Uniglo, Gap, Zara, H&M D&% 3 FRIND T REEDHERE  (#ifi: H5 USD)

2,606

Uniqlo 2,949

2013 3,634

3,961
Gap 4,040

2012 3,731

7,468
Zara 8,065
2012 9,488

16,136
H&M 16,459

2012 16,571

*Gap, Zara, H&M DTS RifiElL. “Best Global Brands 2010, 2011, 2012”0 5HiEE,
http://interbrand.com/ja/best-global-brands/2012/Best-Global-Brands-2012.aspx
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L TFAR— I SURERDRAFEBRIECBHEBANDRELEDH TS Lawson(+29% 12 fir)&
FamilyMart(19% 17 1) D75 MiifiEd . FEFIZ5 [Efp v CRES ML EL =,
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BAOERNIZVETOP30
(RO11FEEREME)
1 1 NTT Docomo Telecommunications 10,769 -1% 10%K i
2 2 MUFG Financial Services 5,855 3% 29%
3 3 Softbank Telecommunications 5,076 15% 10%3K it
4 4 SMFG Financial Services 3,818 2% 14%
5 5 au Telecommunications 3,683 14% 10%0K i
6 6 Uniglo Retail 3,634 23% 20%
7 7 Mizuho Financial Services 2,830 6% 17%
8 9 Kao Personal Care 1,870 11% 27%
9 8 Kirin Food & Beverages 1,822 1% 22%
10 10 Rakuten Internet Services 1,733 12% 10%3kK it
11 11 |Asahi Food & Beverages 1,183 9% 10%0K i
12 14  |Lawson Retail 1,167 29% 10%0K i
13 12 Tokio Marine Financial Services 1,162 7% 14%
14 13 Nissin Food & Beverages 1,074 3% 13%
15 15 SECOM Security 969 11% 10%0KiH
16 16 Mitsubishi Estate Construction & Real Estate 738 6% 10%3K it
17 18 FamilyMart Retail 645 19% 14%
18 20 Yakult Food & Beverages 626 21% 27%
19 17 Mitsui Fudosan Construction & Real Estate 589 5% 10%3K itk
20 22 Benesse Education 494 7% 13%
21 30 Muji Retail 491 38% 13%
22 24 Meiji Food & Beverages 463 5% 10%K i
23 26 Daiwa House Construction & Real Estate 437 11% 10%3kK it
24 25 Dai-ichi Life Financial Services 436 0% 10%3kK it
25 28 NTT Data Computer Services 428 11% 17%
26 27 Sekisui House Construction & Real Estate 414 6% 10%0K i
27 21 Mobage Internet Services 411 -12% 10%3K i
28 19 NEC Computer Services 405 -24% 16%
29 New [Calbee Food 374 New 10%K i
30 29 Orix Financial Services 370 3% 19%




3.“Japan’s Best Global Brands” TOP30 M 5 FRND 7SR MEDHE

SEIE, “Japan’ s Best Global Brands” TOP30 DHFXRZILHTHLEHED 5 EBEEYET, 7
ZT.20 5 FMOT SR MEDEEBES O—/N\IL50F 25 THS“Best Global Brands”
TOP100 O EIRELEL ., BAREDTSURIR O AVNIEITEFEEF>THET .

—M 5 &/, BANOSO—/ WIS RIEBRELTL VN

“Japan’s Best Global Brands” TOP30 £{AMNJ S RfifElL. 5 1 [B10) 2009 FNEELLI-HE.
£ 5 BNSEFEFT—ELEELX LRISEHELV—AT, “Best Global Brands” TOP100 £/AM 5 fH]
(2008 F~2012 F) DTS RiifElE, 2008 FED)—I 2 avithk 2 FO BHEAIKEEERZT, 2011 FLU

REFNERRI U TLET (R 1, 2),

[K 1) ik 5 F® Japan's Best
Global Brands TOP30 £kDJ75>
REEDFREZIL (2009 FDITSUK
g% 1 LLT=158)

1.00 0.98 (.95 0.96 0.97

2009 2010 2011 2012 2013

[K 2] EiE 5 &£0 Best Global
Brands TOP100 &AM IS RilfE
DIREZEIL (2008 ENDT T RHHEE
1 &L-158)

1.14

100 g5 0.99 10

2008 2009 2010 2011 2012

F1=. “Japan’s Best Global Brands” TOP30 |2 5 F&i#51/ 714 LTS TSURIF 26 TSR
HY. TOFEHD 13 TS5V RhMfEZE %L T —A. “Best Global Brands™” TOP100 IZHULVTIE. 83 7
SURDERT AL, TD T ENZHT=558 TSN TS RffEE R LS ETLVET (K3, 4), BRI
BT RERKEXETEENDOREREICMa>1=C &N TDEHAD —iHEVWZENELNFEE AL,
BABFHDO ISR DOFHUELNBEE 5 FRITSUMBEERIET IENTEEMoT2ELVDEEL, FET

SEVIRRENZFET



[ 3] Japan's Best Global Brands TOP30 (JBGB) &7 KM
ToURHIBEER 5 FORRMEEUBGB (25 F&Ei o101

26 TSURDHR)
()
e e e,
- Nissan
_——— Bridgestone
- — Nikon
i e e S e e e e s e e s s e
m__ m Panasonic
u T =1t
~ Asics 1077 F
R R : n Asics m Canon
: [ ]
(IBGB 1.0 &g = =

2009-2013) - Honda Toyola

=
T Sony
Nintendo 1877

0 T I

0 10,000 20,000 30,000 40,000 (m$)

77 v Fififi (JBGB 2013)

[X4] Best Global Brands TOP100 (BGB) &£75 FM ISRl
BB 5 FDRERMEEBGB (25 EEG o M L=83 T3

HXR)
()
G0 s s e s R e T R e S
5.5 Apple m
3.0 = B Amazon.com ]
R Allianz Google m
hkj_{l"j!;;: 2B | — Hyundai
(BGB
ar 30017 2.0 :
2008-2012) Zara  Oracle B Samsung
" R 077 F
=
=
251
0 | |
0 20,000 40,000 60,000 80,000 (m%)

77 ¥ Filift (BGB 2012)

LMLZFDHTH, Nissan, Nikon, Bridgestone @ 3 75URIE, iB% 5 ERTI SR fifiEE 1.5 %

LLEICEESE, ZBLOEEEZERLTOVET, 20 3 TSURMMEELTLSELERELTIE, B DR

HROFEH RO TN AOBEEDOEIICEHE T, BIET ARETSURE D3V ERMICEILSE TS R,
BEBOISUTAUT ADBNIAZYMAUMIENEFONET,



<B%:“Japan’s Best Global Brands 2013 TOP30 REUBADERISK TOP30>

(Usms)
1 Toyota 30,280
2 Honda 17,280
3 Canon 12,029
A4 NTT Docomo § J 10,769
5 Sony 9,111
7MUFG [ J 5,855
8 Panasonic — 5,765
9 Softbank | J 5,076
10 Nissan — 4,969
11 SMFG |————————— 3,818
12 au ——J 3,683
13 Uniglo 1 3,634
14 Mizuh0o ——) 2,830
15 Lexus 2,556
16 Toshiba = 2,347
17 Nikon |eee———— 2 327
18 Komatsu (eeeesss—— 2 297
19 Shiseido |[—— 2 072
20Kao /73 1,870
21 Kirin  —— 1,822
22 Rakuten |————J 1,733
23 Bridgestone 1,610
24 Suzuki = 1,510
25 Asahi |/ 1,183
26 Lawson E—J 1,167
27 Tokio Marine =3 1,162
28 Ricoh | 1,161
29 Nissin =3 1,074
30SECOM =3 969
31 Daikin 968
32 Mitsubishi Electric 909
33 Asics 9206
34 Sharp 818
35 Hitachi 739
36 Mitsubishi Estate 738
37 Unicharm 722
38 Fujitsu 689
39 Subaru 683
40 Yamaha 676
41 Nomura 672
42 Shimano 666
43 Konica Minolta 656
44 Ajinomoto 650
45 FamilyMart 645
46 Yakult 626
47 Mazda 622
48 Mitsui Fudosan 589
49 Kikkoman 567
50 Benesse 494
51 Muji 491
52 Meiji 463
53 Daiwa House 437
54 Dai-ichi Life 436
55 NTT Data 428 I Japan's Best Global Brands TOP30
56 Sekisui House 414 :] E 2&0)@ Wj%yl\“ TOP30
57 Mobage 411
58 NEC 405
59 Calbee |3 374 * "Best Global Brands 2012”2594 L= ki1 7 TSURIE,
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